i %ﬁ.ﬂ %%Iif ';!’. Theoretical Studies in Literature

Theoretical Studies in Literature and Art and Art
Volume 41 | Number 6 Article 13
November 2021

Reversion and Subversion: The Internal Logic and Cultural
Dynamics of the Historical Transformation of Luxury
Consumption

Shiping Jiang

Follow this and additional works at: https://tsla.researchcommons.org/journal

6‘ Part of the Chinese Studies Commons

Recommended Citation

Jiang, Shiping. 2021. "Reversion and Subversion: The Internal Logic and Cultural Dynamics of the
Historical Transformation of Luxury Consumption." Theoretical Studies in Literature and Art 41, (6):
pp.194-201. https://tsla.researchcommons.org/journal/vol41/iss6/13

This Research Article is brought to you for free and open access by Theoretical Studies in Literature and Art. It has
been accepted for inclusion by an authorized editor of Theoretical Studies in Literature and Art.


https://tsla.researchcommons.org/journal
https://tsla.researchcommons.org/journal
https://tsla.researchcommons.org/journal/vol41
https://tsla.researchcommons.org/journal/vol41/iss6
https://tsla.researchcommons.org/journal/vol41/iss6/13
https://tsla.researchcommons.org/journal?utm_source=tsla.researchcommons.org%2Fjournal%2Fvol41%2Fiss6%2F13&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/1081?utm_source=tsla.researchcommons.org%2Fjournal%2Fvol41%2Fiss6%2F13&utm_medium=PDF&utm_campaign=PDFCoverPages
https://tsla.researchcommons.org/journal/vol41/iss6/13?utm_source=tsla.researchcommons.org%2Fjournal%2Fvol41%2Fiss6%2F13&utm_medium=PDF&utm_campaign=PDFCoverPages

HESHE: EEHEIETINRNEEESXHI N
Hiat

O EHROSLL R, S50 — BAE A AR W SR BB E AR 8 e AR B R B R W 6 AT A S R
BEGAINING S, FHHEEH T ARRANIE, FHOHIENERREN, AL RAGFBREFELES, £
il AR, AT E1% AR B R A5 e AR, B 15 09 5 — R R R R AR AF 5 8045 i 7 3 Ak eh 207, B A
TAEGES ., EFSTHRER,EEEEHFOE RN, E15 69 AR B, RRAFAFRGES ELMEE,
“BHTBLTRRET CHIRARABR, FLEARFLHENLES MEW B4 BLBBT LG T L, X &%
EFEGH A MERIAED S .

KER: F15EE; st kat; SMES

TEEE N FiES, XFHE, LEMZRXFAIXFEREHT, TE2RNFEHFTEE LB A, Bk, LETHE
R &, A% 100 5 B #4209 % ,200433, & F42 45 : jiangshiping2016@ 163. com, AX A B XA L4 FFRA“FTE &
J ) FRAR 45 o 69 ALK 5 A F LARAUR TR [ R B %5 17CXW023 | LM 2 X $ R F 6|3 H A B “ AR ML
B AR 2237 A R BEXAT L [ A %% : 20161103397 | HrBe b s R o

Title: Reversion and Subversion: The Internal Logic and Cultural Dynamics of the Historical Transformation of
Luxury Consumption

Abstract: In the history of consumption, luxury consumption is always the marked, and the cultural dynamics of itsdevelopment
is in the markedness of its text and name. Luxury consumption has experienced two waves of popularization, and the markedness
of luxury text also changes with the two updates in the form and connotation of luxury. In the era of material consumption, the
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culture, but also subverts traditional luxury. With the second popularization of luxury consumption in the era of symbolic
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